Latin American’s travel
during times of COVID-19

Traveling is the activity that most Latin American consumers miss the most
during stay-at-home orders. As the pandemic drags on, some consumers plan to
travel in the short term to get vaccinated, while others choose regional destinations

or beaches. There are 3 significant traveling trends that we are observing that
represent an opportunity for the travel industry, especially airlines, hoteling, local

destinations, and entertainment.

Latin Americans are traveling to the United States to take
advantage of the vaccination campaign, where some U.S. cities
are inviting them to come and get vaccinated for free.
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Latin American
consumers are spending
around US$3,400 to get

According to data from
Aeromexico, “Passenger
traffic between Mexico and

Top vaccine U.S. destinations
choosen by Latin Americans are:'

Houston
vaccinated in Miami. the United States Dallas
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food and car rental.’ March to April 2021"" Las Vegas

Mexico and the Caribbean are becoming the most popular
international destinations for Americans during the pandemic.

According to the U.S. Commerce
Department, “In the first 2
months of 2021, U.S. citizens
took more than 800,000 trips
to Mexico, accounting for 42%
of all foreign air travel by
Americans in that period”?

Top summer destinations for
Americans outside U.S:?

Cancun, Mexico

Playa del Carmen, Mexico

Cabo San Lucas, Mexico

Tulum, Mexico

Punta Cana, Dominican Republic

American visitors who
upload a vaccination record
before they arrive to some
countries in the Caribbean
are exempt from a
pre-arrival (PCR) testand a
post-arrival rapid test*

Latin Americans show higher intention to vacation domestically
in the short term.

45%

of consumers are eager to
travel after the quarantine
is over, to break the routine
and relax, if it is safe enough.”

are willing to travel
somewhere near using their
car, which they find safer than
most options of transportation.”

34%

are willing to travel to a
local beach is higher than
traveling to an
international beach.

Visa is here to help you

Contact your Visa account executive to learn how we can help you understand the
consumer behavior shift, identify opportunities to maximize your portfolios and enhance
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your communication with your clients.

everywhere
you want to be
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About Visa.

Visa Inc. (NYSE: V) is the world's leader in digital payments. Our mission is to connect the world through the most innovative, reliable and secure payment network - enabling individuals,
businesses and economies to thrive. Our advanced global processing network, VisaNet, provides secure and reliable payments around the world, and is capable of handling more than
65,000 transaction messages a second. The company's relentless focus on innovation is a catalyst for the rapid growth of digital commerce on any device, for everyone, everywhere. As the
world moves from analog to digital, Visa is applying our brand, products, people, network and scale to reshape the future of commerce.

The information, recommendations, or “best practices” contained herein (the “Information”) are provided "AS IS,” and are intended for informational purposes only and should not be relied
upon for business, operational, marketing, financial, legal, technical, tax, or other advice. Visa is not responsible for your use of the Information (including errors, omissions, inaccuracy, or
non-timeliness of any kind) or any assumptions or conclusions you might draw from its use. Visa makes no warranty, express or implied, and explicitly disclaims the warranties of
merchantability and fitness for a particular purpose, any warranty of non-infringement of any third party's intellectual property rights, any warranty that the Information will meet the
requirements of a client, or any warranty that the Information is updated and will be error free. To the extent permitted by applicable law, Visa shall not be liable to a client or any third party
for any damages under any theory of law, including, without limitation, any special, consequential, incidental, or punitive damages, nor any damages for loss of business profits, business
interruption, loss of business information, or other monetary loss, even if advised of the possibility of such damages.




